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Glass is gold for salsa sales
Red Gold, Inc., Elwood, IN, marketers of beans and vari-
ous tomato-based products, used to market its salsas in 
steel cans. But as its salsa sales declined, the company 
decided to reassess its packaging. Red Gold now is using 
16-oz glass jars manufactured by Saint-Gobain (www.
sgcontainers.com).

Colt Reichart, territory sales manager for Red Gold, 
says, “We felt our salsa was a product of the highest quality 
and should not be hidden in a metal can. We decided a pre-
mium salsa needs to be displayed in a premium package. 
That’s why we chose glass from Saint-Gobain Containers. 
Prior to conversion from metal to glass, Red Gold salsa 
received the most complaints from customers regarding 
the packaging. Once we converted, Red Gold salsa is now 
the most complimented product that we offer.”

The new glass jars are hot-filled using filling equipment 
from Elmar Industries, Inc. (www.elmarworldwide.com). 
The jars display a premium appearance with their black, 
82-mm, regular twist button (RTB) metal caps, supplied 
by Silgan White Cap Americas (www.silganclosures.
com), and bold, 6-color-printed, die-cut paper labels, sup-
plied by Fort Dearborn Co. (www.fortdearborn.com). The 
labels are applied using a Canmatic labeler from Krones, 
Inc. (www.kronesusa.com).

Since adopting the easy-open/recloseable jars with 
clear view of the product contained in the package, Red 
Gold reports that consumers have responded positively, 
driving Red Gold’s salsa sales up by nearly 15%. The Red 
Gold, Inc. salsa jars received a 2008 Clear Choice Award 
from the Glass Packaging Institute (www.gpi.org). 
—Judy Rice

New pouched 
waters for  
New Year
In early 2009, Hydropouch Corp., Chicago, 
IL, is set to launch two new pasteurized, 
hot-filled, nutrient-enhanced water bever-
ages in 250-mL stand-up, high-gloss, flex-
ible pouches with resealable, push/pull 
spouted valves. The spouts are applied to 
the preformed, foil/PET laminate pouches 
during the pouch filling process.

The all-natural beverages (no high-fruc-
tose corn syrup) are being marketed in two 
varieties—TORQ® (which contains 25 mg 
of  natural caffeine and 100 mg of  taurine, 
vitamins B and C, and potassium), and Ice2O™ (which contains the same mix of  
vitamins B, C, and potassium without the caffeine or taurine). Hydropouch describes 
these beverages as the market’s new “Capri Sun” for adults. Suggested retail price for 
a 6-pack of  the 250-mL pouch-packed waters is $4.89. Initial product roll-out will be 
in the Miami, FL area and in the central Colorado ski resort region.

In a strategic alliance arrangement, Hydropouch owns the pouch-filling machin-
ery, which is installed at an unnamed contract packaging facility. The pouch, spout, 
filling equipment, and corrugated display case suppliers are considered proprietary.

The pouch mock-ups were digitally printed in four colors by CL&D Digital 
(www.clddigital.com). CL&D also printed the corrugated display cases in four 
colors. CL&D worked closely with Hydropouch during the pouch and display case 
prototyping process. Finished mock-ups were used to help secure investor backing 
and promote pre-launch marketing activity.

Kirk Kessler, president and founder of  Hydropouch Corp., notes, “CL&D is 
good at what they do, and they want their clients to succeed. They are affordable 
and easy to work with. I am impressed by the exceptional quality of  the mock-ups 
they provided.” —Judy Rice

Regional OEE workshops set for 2009
Summit Publishing Co.’s Packaging World magazine and packaging technology 
company Zarpac Inc. (www.zarpac.com) continue a series of Packaging Line 
Performance Workshops in 2009. Attendees of the intensive two-day Workshops 

will learn the fundamentals of 
packaging line performance 
and strategies for improve-
ment to help them make their 

operations more profitable through Overall Equipment Effectiveness (see pack 
world.com/article-26275 for more on OEE). This year’s Workshops are offered in 
Feb. 24-25 2009 in Tampa, June 23-24 in Chicago, and Oct. 27-28 in Denver.

The Workshops are designed for production managers, plant managers, 
project engineers, continuous improvement specialists, maintenance profes-
sionals and plant technicians. OEE expert and Workshop instructor Paul J. Zepf, 
M. Eng. P. Eng., CPP of Zarpac, has authored 10 books on packaging produc-
tion systems. Zepf has researched and developed new concepts for calculat-
ing and designing packaging processes, machinery and effective operations. 
Registration is now open at www.packagingperformance.com, or by calling 
Jurate Zelba at 312-222-1010, ext. 135.


